AMENDMENTS TO THE CLAIMS 

Please cancel claims 17-19 and 26 without prejudice. 

1 . (Previously Presented) A method for providing sales support, comprising the steps of: 

issuing the customer a mobile device and a corresponding identification, wherein the 
mobile device issues an electronic service request including a customer purchase order for a 
product having a product identifier; 

receiving the electronic service request including the customer purchase order; 

tracking a location of the mobile device issued to the customer; and 

delivering the product to a checkout register according to the location to which the 
mobile device is tracked . 

2. (Cancelled) 

3. (Original) The method of claim 1, further comprising the step of issuing the customer a mobile 
device, wherein the mobile device determines the product identifier. 

4. (Cancelled) 

5. (Previously Presented) The method of claim 1, wherein the customer identification is 
persistent. 

6. (Previously Presented) The method of claim 1, wherein the customer identification is issued 
with the service request. 



7. (Previously Presented) The method of claim 1, further comprising the step of storing the 
service request in a customer database corresponding to the customer identification. 

8. (Original) The method of claim 1, wherein the product identifier is determined according to 
one of a product radio frequency identification tag, a bar code scan, a verbal description provided 
by the customer, a digital photo, and an alphanumeric identification. 

9. (Previously Presented) A method for providing sales support, enabling a business and a 
customer to communicate via a mobile device, comprising of the steps of: 

issuing the customer the mobile device; 

receiving an electronic service request including a product identifier and a customer query 
via the mobile device; 

retrieving data corresponding to the product identifier from a product database; 

determining a portion of the data corresponding to the product identifier and relating to the 
customer query; 

delivering an electronic reply to the mobile device including the portion of the data 
corresponding to the product identifier and relating to the customer query; 

determining a customer purchase order for a selected product, the electronic service 
request including the customer purchase order; 

tracking a location of the mobile device issued to the customer to a checkout register; and 
delivering the selected product to the checkout register according to the location to which 
the mobile device is tracked. 



10. (Original) The method of claim 9, further comprising the step of issuing the customer a 
customer identification, wherein the customer identification associates the mobile device with 
the customer. 

11. (Original) The method of claim 10, wherein the database stores the association between the 
mobile device and the customer. 

12. (Original) The method of claim 10, further comprising the steps of: 

making the association upon issuing the mobile device to the consumer; and 
breaking the association upon return of the mobile device to the business, 

13. (Original) The method of claim 9, further comprising the step of tracking the customer within 
the store based on a position of the mobile device in relation to a plurality of beacons. 

14. (Original) The method of claim 13, wherein a server stores positions over time as position 
data. 

* 

15. (Original) The method of claim 14, further comprising the steps of: 

logging the position data; and 

mining the position data for a pattern of movement. 

16. (Original) The method of claim 9, wherein the product identifier is determined according to 



one of a product radio frequency identification tag, a bar code scan, a verbal description provided 
by the customer, a digital photo, and an alphanumeric identification. 

17-20. (Cancelled) 

21. (Previously Presented) The method of claim 1, wherein the customer query comprises one of 
a digital photo and a voice memo. 

22. (Previously Presented) The method of claim 9, wherein the query is a customer specified 
question or comment about a product corresponding to the product identifier. 

23. (Previously Presented) The method of claim 9, wherein the customer query comprises one of 
a digital photo and a voice memo. 

24-26. (Cancelled) 
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